Email marketing table stakes

Everything you need to know to excel at email marketing
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Why email?

Daily email users

Higher conversion rates than social media

122% Average ROI

Source


https://www.klaviyo.com/blog/benefits-of-email-marketing

The 5 key use cases

1. Grow subscriber lists & convert first time shoppers
2. Recover abandoned sessions

3. Nurture customers post-purchase

4. Engage your best customers

5. Drive incremental revenue through campaigns



The customer journey visualized
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Why Klaviyo?

Data consolidation and easy attribution

©
]
: 'I0B

w
=

T Sign-up Form G
Leverage all of your Klaviyo I_@ ﬁ?
data to send the rlght Analytics [:] e Order Fulfillment
message, using the right 00 klaviyo' A
channel, at the right time. S Reviews
—F T]
- 1

Database



Your getting started in Klaviyo checklist:

® Integrate your ecommerce platform with Klaviyo
e  Shopify, BigCommerce (Blueprint or Stencil Theme), Adobe Commerce (formerly Magento),
WooCommerce, Salesforce Commerce Cloud, Prestashop, Other

¢ Integrate, or import data from, your previous email service provider ot stand-alone tool:
e Email: MailChimp, Constant Contact, Bronto, HubSpot, Listrak, Sailthru, Salesforce Marketing

Cloud, Campaign Monitor
e SMS: Attentive, Postscript, Emotive, Retention Rocket, SMSBump, Other

e Upload your data via CSV



https://help.klaviyo.com/hc/en-us/articles/115005080407-How-to-Integrate-with-Shopify
https://help.klaviyo.com/hc/en-us/articles/115005082627-How-to-Integrate-with-BigCommerce-Blueprint-Themes
https://help.klaviyo.com/hc/en-us/articles/115005082547-How-to-Integrate-with-BigCommerce-Stencil-Themes
https://help.klaviyo.com/hc/en-us/articles/115005254348-How-to-Integrate-with-Magento-2-x-CE-and-EE-
https://help.klaviyo.com/hc/en-us/articles/115005255808-How-to-Integrate-with-WooCommerce
https://help.klaviyo.com/hc/en-us/articles/360033744951-How-to-Integrate-with-Salesforce-Commerce-Cloud
https://help.klaviyo.com/hc/en-us/articles/360054551492-How-to-Integrate-with-PrestaShop
https://apidocs.klaviyo.com/reference/api-overview
https://help.klaviyo.com/hc/en-us/articles/115005254948-How-to-Migrate-from-Mailchimp
https://help.klaviyo.com/hc/en-us/articles/115005082727-How-to-Integrate-with-Constant-Contact
https://help.klaviyo.com/hc/en-us/articles/360032404551-How-to-Migrate-from-Bronto
https://help.klaviyo.com/hc/en-us/articles/360039708512-How-to-Migrate-from-HubSpot
https://help.klaviyo.com/hc/en-us/articles/360034550591-How-to-Migrate-from-Listrak
https://help.klaviyo.com/hc/en-us/articles/360036945872-How-to-Migrate-from-Sailthru
https://help.klaviyo.com/hc/en-us/articles/115000267471-How-to-Integrate-with-Salesforce-Marketing-Cloud
https://help.klaviyo.com/hc/en-us/articles/115000267471-How-to-Integrate-with-Salesforce-Marketing-Cloud
https://help.klaviyo.com/hc/en-us/articles/115005254968-How-to-Integrate-with-Campaign-Monitor
https://help.klaviyo.com/hc/en-us/articles/360048306712-Import-Data-from-Attentive-to-Klaviyo
https://help.klaviyo.com/hc/en-us/articles/360047231231-Import-Data-from-Postscript-to-Klaviyo
https://help.klaviyo.com/hc/en-us/articles/4404682407579
https://help.klaviyo.com/hc/en-us/articles/360055125891-
https://help.klaviyo.com/hc/en-us/articles/360050783951
https://help.klaviyo.com/hc/en-us/articles/360035511812-Migrating-from-another-SMS-provider-to-Klaviyo
https://help.klaviyo.com/hc/en-us/articles/115002053752-How-to-Import-Your-Contacts-from-a-Previous-ESP-or-CRM




Email beginner checklist

The essentials to any email program:

d  Collect email consent via sign-up form and at checkout

Set up a welcome series flow

Set up a checkout abandonment flow

Set up a browse abandonment flow

Set up at least one post purchase flow

Begin sending email campaigns like: product promotions, highlight new products or collections,
promotion local or virtual events
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Subscriber acquisition



Pop-up or
flyout forms

Signup forms are a crucial part of
your on-site acquisition.

Always be specific about what type
of communication your subscribers
will receive from your brand, including
any discount offers or incentives.

CHECK IT OUT!

Be the f'irst to l'.|ear about new product launches,
special offers, and more. 2

We won't send too much, Scout's Honor!

Subscribe

GET 10% OFF

ON YOUR FIRST ORDER

When you subscribe to our FreekNation email list

Subscribe

No Thanks

FreekNation members receive exclusive email updates, new product
information, and insider specials

JOIN THE FUN

Sign up to receive access to exclusive sales that
we only share with our email subscribers.

Your email

Hungry?

NEW customers receive 20% off your first order when you sign
up! You also get in-store coupons. We're making it easy for you to
stay in the loop on news, deals, and anything exciting happening
here at Califlour Foods!

I




Embedded
forms

In addition to your pop-up or
flyout form, you should give your
site visitors another opportunity
to subscribe to your email list
via an embedded form at the
footer of your website.

sign up for special offers, tasty tidbits, & more.

email address SUBMIT

TAKE 15% OFF YOUR FIRST ORDER
And get exclusive offers and more.

' A
gze in e brow! -
Sign up to find out about new products &
special offers from the Honey Bee team.

Email address
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Sop Popup LET'S BE LET'S BE Congratulations!
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Collect Subscribers

Collect SMS subscribers

Collect email consent at checkout

You should also collect email subscribers during the checkout experience on your site. Klaviyo’s integrations with ecommerce platforms like
BigCommerce, Magento 2, Shopify Plus, Prestashop, and WooCommerce allow you to quickly and easily take advantage of this option.

Channels

:1 BigCommerce

Integration Settings

Collect email subscribers

Subscribe contacts who opt-in via Shopify, such as during checkout or with a Shopify footer form

Add subscribers to list

8 Ausomsessy 0 inayo e st recommendd)

Newsletter Collect Subscriers.

Subscribe contacts who opt in via Shopify checkout.
Add subscribers to list

SMS Subscribers

KLAVIYO ~ Email

General Subscribe contacts to email marketing at
checkout
[store view]

Newsletter

Email list to sync
[store view]
Consent at Checkout
Email opt-in checkbox text
[store view]
Setup Klaviyo User

Webhooks Sort Order

[store view]

[ve

Adds a checkbox to the checkout page for email optin
‘ Newsletter

‘ Subscribe to email updates!

This is the text that will appear next to the checkbox for email
marketing

o

Cart > Information > Shipping > Payment

Contact information

Already have an account? Log in

Email

]

Keep me up to date on news and exclusive offers

Shipping address

First name Last name

Company (optional)

Address

Apartment, suite, etc. (optional)

city

Country/Region
United States Massachusetts

Phone

< Return to cart

ZIP code

]

Continue to shipping

o Tula Exclusive Olive Leopard -
Signature Woven Ring Sling $79.00
Standard Length

Gift card or discount code

Military, Nurses, Responders, Students, and Teachers receive
15% off

@ | veritywith

@ Verification by ID.me « What is ID.me?

Subtotal $79.00
Shipping Calculated at next step
Total uso $79.00



https://help.klaviyo.com/hc/en-us/articles/360058194032-How-to-Collect-SMS-Consent-at-Checkout-on-BigCommerce
https://help.klaviyo.com/hc/en-us/articles/360058698511-How-to-Collect-SMS-Consent-at-Checkout-on-Magento-2
https://help.klaviyo.com/hc/en-us/articles/360056824732-How-to-Collect-SMS-Consent-at-Checkout-on-Shopify-Plus
https://help.klaviyo.com/hc/en-us/articles/360054551492-How-to-Integrate-with-PrestaShop
https://help.klaviyo.com/hc/en-us/articles/360057745791-How-to-Collect-SMS-Consent-at-Checkout-on-WooCommerce

Email segmentation



Your engaged
segment

Sending to engaged subscribers
is a fundamental rule of good
email marketing.

If you don't, you put your sender
reputation and deliverability at
risk.

Here is how to create an engaged

segment.

Lists & Segments > Engaged Subscribers sement > Create Segment

Segments allow you to track and analyze people who meet certain conditions:

Name Tags

Engaged Subscribers

Definition
If someone is in or not in a list
Person is in | Main List

Y By Date Added
+AND

What someone has done (or not done)
Has A Opened Email atleast once in the last ‘ 30 days
Y Add Filter
or
What someone has done (or not done)

Clicked Email atleast once in the last | 20 days

Y Add Filter

Has =
OR
If someone is in or not in a list

Person is in | Main List

and was added  In the last [15 | days

+AND

OR

-

-

OR

Cancel Create Segment »



https://help.klaviyo.com/hc/en-us/articles/115000200072-How-to-Create-an-Engaged-Segment
https://help.klaviyo.com/hc/en-us/articles/115000200072-How-to-Create-an-Engaged-Segment

Email flows and automations



Klaviyo’s flow
library

Flows, Klaviyo’s automations,
make it easy to initiate and
nurture relationships with your
subscribers and customers over
the course of their lifecycle.

By using the pre-built library of
Flows, you can automate
messages that will help grow

your business, without losing any

of the personalization and
relevancy needed to build strong
customer loyalty.

Getting started with flows

Flows > Browse Ideas

s a]

Goal =]
Nurture Prospects
Convert Sales
Up-Sell/ Cross-Sell
Build Loyalty
Engage Lapsed Customers

Sunset Unengaged
Subscribers

Type a
Abandoned Cart
Browse Abandonment
Customer Winback
Post-Purchase Followup
Subscriber Welcome
Transactional

Tag Contact Profiles

Channel =]

sMs

Email

Integration =]

Magenio
Shopify
Aftership
Smileio

ReCharge

© Create from Scratch

Prefer a blank slate? Create your own
flow from scratch.

First Purchase Anniversary (=]
Standarc

Celebrate the day someone first became a
customer with a special message and
discount to keep these customers happy
and, more importantly, coming bac

Customer Winback
Standard
Encourage lapsed customers o ct

and see what's new with this stan¢
Winback Series.

Browse Abandonment

ndare

Did you see something you liked?
curiosity into cash with this basic £
Abandonment series.

Happy First Purchase Annivel
Standard
Celebrate the day someone first b
customer with a special message
discount to keep these customers
and, more importantly, coming bag

Happy Birthday Email
Standar

Foster amore personal relationship with
your customers by being part of their
birthday celebration! This flow triggers an
‘email on a recipient’s birthday.

Back In Stock Flow A
VIP vs. Non-VIP
Give VIPs advanced notice when items

they're interested in get restacked! This flow
s part of Kiaviyo's end-to-end Back in Stock

Shipping Confirmation a
Standarc

Letyour customers know when their order
has been shipped using this transactional

flow that's pre-buit to populate all important
order details.

Abandoned Cart Reminder

Standard

7 out of 10 shopping carts are abandoned.
Recover more of them and drive up sales
with this basic pre-built abandoned cart

Countdown to Birthday Series 2

Final Email Conv

split

This flow counts down to a subscriber's
birthday and splits out the final Happy
Birthday email based on whether or not
someone has already converted and.

Browse Abandonment o
Standard

Did you see something you liked? Convert
curiosity into cash with this basic Browse
Abandonment series.

Welcome Series

Customer v. Non-Customer

Welcome all new subscribers, but identify
those that are truly just beginning their
journey with you & may need an incentive to
make that first purchase.

Browse Abandonment &
Viewed Few vs. Viewed Many

Targeting your site visitors with the right
messaging based on their browsin
behavior can yield high returns. This flow
has split paths based on how many tems...

Abandoned Cart Reminder ()

High Value Cart vs. Low Value Cart

Weary of discounting? Only provide a
recovery incentive for high value carts with
this flow that contains split paths based on
the total cart value.

Welcome Series

Customer v. Non-C '

Welcome all new subscribers, but identify
those that are truly just beginning their
journey with you & may need an incentive to
make that first purchase.

Tag First Purchase Date
Profiles

)

Enrich

“This flow automatically tags profiles with the
date they place their irst order. You can
then use this to trigger a First Purchase
Anniversary flow to build customer loyalty!

Welcome Series &
Welcome new subscribers with a 3-email

series that provides an introduction to your
business and encourages conversion,

Customer Winback
A/B Test Time Delay
This Winback series uses a Conditional Split

to AJB test two time-points for the first
winback email

Order In Transit

AfterShip

Notify customers when their orders are in
transit with this transactional flow.
Abandoned Cart Reminder ()

Domestic vs. Interna

Want to incentivize cart recovery with a free
shipping offer? Split out domestic and
international recipients so you can restict
your offer based on

Abandoned Cart Reminder

Domestic

Want to incentivize cart recovery with a free
shipping offer? Spiit out domestic and
international recipients so you can restrict
your offer based on geographic location,

Order Out for Delivery
AfterShip

Notify customers when their orders are out
for delivery with this transactional flow.

Countdown to Birthday Series [
Final E

I Conversion Split

“This flow counts down to a subscriber's
birthday and splits out the final Happy
Birthday email based on whether or not

Welcome Series
&
Customer v. Non-Customer

Welcome all new subscribers, but identify
those that are truly just beginning their
journey with you & may need an incentive to
make that first purchase.

Tag Product Category Interest
t Profiles

Enrich Cont

Use this flow framework to begin tagging
customer profiles with the categories they
purchase from

Browse Abandonment &

Viewed Few vs. Viewed Many

Targeting your ste visitors with the right
messaging based on their browsing
behavior can yield high returns. This flow

e Irea

Point Redemption Campaign &
Smile Rewards

Build a segment of those ready to redeem
over 500 points and encourage them to use.
their reward!

Tag VIP Customers &

Enrich Customer Profiles

Retain your best customers by treating them
fike VIPs! This flow will automatically tag VIP
customers so you can use this data for

segmentation & to spiit paths in future flows.

Sunset Unengaged Subscribers &%

Customer vs. Non-Customer

Use this flow framework to re-engage
lapsed contacts. At the end of the series, if
Someone hasn't engaged, tag them as

Post-Purchase Followup

Order Count Split
Tailor post-purchase content based on
lifecycle stage! This flow splits out post-
purchase paths for first-time buyers,
second-time buyers, and then 3+ time...

Received Delivery
Attership

Notify customers when their orders have
been delivered with this transactional flow:

Customer Winback ()

A/B Test Time Delay

This Winback series uses a Conditional Split
to A/B test two time-points for the first
winback email

Tag First Purchase Date 5 |
Enrich Contact Profiles

This flow automatically tags profies with the
date they place their first order. You can
then use this to trigger a First Purchase
Anniversary flow to build customer loyalty!

Subscription Abandoned Cart s
ReCharge

Send a Subscription Abandoned Cart
reminder to those that abandon the
ReCharge checkout process and super
charge your subscription business.

Sunset Unengaged Subscribers &%
Customer vs. Non-Custome
Use this flow framework to re-engage:

lapsed contacts. At the end of the series, f
Someone hasn't engaged, tag them as


https://help.klaviyo.com/hc/en-us/articles/115002774932

The welcome
series flow

A welcome series is a sequence
of messages sent directly after
someone signs up to hear from
your brand.

This is a critical moment in the
customer lifecycle because it's
your opportunity to introduce
new, interested prospects to your
business and product offering.

Learn more about welcome series
emails.

Trigger

When someone subscribes to Main

List.

Welcome Series, Email #1

Welcome! Here's 10 off!

Wait 3 days

Welcome Series, Email #2

Follow us on Social Media!

Wait 4 days

Welcome Series, Email #3

Check out our best-sellers.

4D

ay 7 (12:00p)

A

The trigger for your Welcome Series
will always be when someone
subscribes to your primary list
(whichever list you have selected
when building your signup forms)

The first email should always be sent
immediately (no time delay)

A welcome series is a crucial
automation, and Klaviyo provides a
pre-built welcome series
out-of-the-box. You will find an
example welcome series flow listed in
the Flows tab of your account. If you
want a more advanced welcome flow,
you can browse different ideas in our
Flow Library.

Our pre-built Welcome Series Flow
includes three email touches


https://www.klaviyo.com/blog/the-power-of-a-welcome-series
https://www.klaviyo.com/blog/the-power-of-a-welcome-series

Welcome series examples (Email #1)

@ ) !f you have offered a digcoqnt or Y
WELCOME TO 47 | incentive on your website signup
i i form, send the coupon code in
o i your |n|t|a| Welcome SerieS DISCOVER OUR STAFF FAVORITES
email.

You can also use Klaviyo’s
dynamic coupon codes to

generate a unique code for each
recipien’[_ for 10lXs whio are Bungry for anothaer adventure, opportuniy,

\LMOND parey seen BUTTEANIL B HONEY CNOCOLATE CHIP
POWER CAXES FRONTICR CAXKES POWER CAXKES

oe! s experience, or that moment they'll never forget
START OFF STRONG GET FREE SHIPPING
i WHEN YOU J0I 47 KAMIY S8 ot o o Pt AR s o

an empty stomach

(=] JOIN US ON OUR ADVENTURE

( -T_\ If you are not offering a discount foove
| > or incentive, use your initial
i email to introduce your brand

S anddhigthlight popular, or recent,
r proaucts. é
B @
You can use Klaviyo’s product
Gforvaom, el ¢ 6w recommendations to
. automatically insert relevant

products into your email
template.



https://help.klaviyo.com/hc/en-us/articles/115005084727-How-to-Use-Coupon-Codes-in-Klaviyo
https://help.klaviyo.com/hc/en-us/articles/115005082787-How-to-Use-Product-Feeds-and-Recommendations
https://help.klaviyo.com/hc/en-us/articles/115005082787-How-to-Use-Product-Feeds-and-Recommendations

The abandoned
cart flow

The average cart abandonment rate
is approximately 70%. It jumps to
over 85% for those shopping on
mobile phones.

Ecommerce brands may lose up to
$18 billion in yearly sales revenue
from abandoned carts.

Learn more about abandoned cart
emails

TRIGGER
People will enter this flow when they
Checkout Started.

FLOW FILTERS (1)
Placed Order zero times since starting
this flow

Trigger
When someone Checkout Started.

B rowFiters ()

® Wait 4 hours

Abandoned Cart: Email 1

It looks like you left something
behind...

4 Day 0

® Wait 20 hours

o Abandoned Cart: Email 2
Your cart is about to expire.

4 Day1

The trigger for your
Abandoned Cart Flow will
be when someone starts
checkout. Klaviyo’s Flow
Filters ensure that anyone
who purchases will be
removed from this flow.

The first email should always
be sent with a time delay.

An abandoned cart is another
crucial automation, and Klaviyo
provides a pre-built welcome
series out of the box. You will
find an example Abandoned
Cart Flow listed in the Flows
tab of your account. If you
want a more advanced
Abandoned Cart Flow, you can
browse different ideas in our
Flow Library.

Our pre-built Abandoned
Cart Flow includes two
email touches


https://baymard.com/lists/cart-abandonment-rate
https://www.barilliance.com/cart-abandonment-rate-statistics/
https://truelist.co/blog/shopping-cart-abandonment-stats
https://www.klaviyo.com/blog/whats-is-abandoned-shopping-cart-email
https://www.klaviyo.com/blog/whats-is-abandoned-shopping-cart-email

Abandoned cart email examples

nuun

Create a sense of urgency to
: help drive conversions (i.e. —
Forget something? o “Your cart is about to expire”)

Holy dehydration! Your cart is about to expire! ©

‘ Dynamic blocks, built into
SOME Klaviyo’s email templates, : THERE'S
= % NUUN HAS HYDRATION

bowT wom . show the entire content of the 9 STILL TIME! FOR ALL OCCASIONS...

WE SAVED IT FOR YOU! reoipient’s cart PLACE YOUR ORDER
BEFORE YOUR CART EXPIRES EXPLORE ALL OUR PRODUCT LINES
NUUN ORDER NOW mwm"m— NUUN ORDER NOW
Here at Nuun, we're on a mission to ‘um . *. 9
empower more muuvment with =+ B
hydration products made exclusively * %
from clean ingredients h u u n + e

Get free shipping on all orders over $45 + Y ., ¢

+* L}

and see what life feels like with better, | ENDURANCE LOYALTY CLUB
tastier hydration from Nuun. =

PLACE YOUR ORDER HERE

Always add a (CTA) link to
e S your store. This link should

lead directly to a product,
collection, or cart.



The browse
abandonment
flow

Browse abandonment emails are
triggered when a site visitor views a
product page and does not start or
complete a checkout.

92% of the people who visit your
website for the first time aren’t there
to purchase.

Learn more about browse
abandonment emails.

TRIGGER
People will enter this flow when they
Viewed Product.

FLOW FILTERS (3)

Checkout Started zero times since
starting this flow

AND

Placed Order zero times since starting
this flow

AND

Has not been in flow in the last 30
days

Trigger
When someone Viewed Product.

4

Ed FowFiters 3)

® Wait 2 hours

e, Browse Abandonment: Email #1

Did you see something you liked?

4 Day 0

Our pre-built Browse Abandonment Flow

includes one email touch

Visiting a product page doesn’t quite indicate
the same level of interest as adding an item to
a shopping cart and beginning the checkout
process, so we recommend making your
browse abandonment emails a "lighter
touchpoint" than your abandoned cart flow

Klaviyo’s pre-built
Browse
Abandonment
Flow includes filter
logic to exclude
site visitors who
begin the checkout
process or make a
purchase, as well
as those who have
received a browse
abandonment
email in the last 30
days to avoid
repetitive sends


https://www.prnewswire.com/news-releases/study-92-percent-of-consumers-visiting-a-retailers-website-for-the-first-time-arent-there-to-buy-300390086.html
https://www.klaviyo.com/blog/browse-abandonment-email-guide
https://www.klaviyo.com/blog/browse-abandonment-email-guide

Browse abandonment email examples

4 -
We saw you checking us out.
ROADID cos HEALTH 1D
1It's okay, we like you too.
We also think you would look stunning with this little number.
210 OUR PUDDING'S FULL OF PROOF
From e Adnc o Our Assamnp Cutomars
“Please send quickls. My

Rakoh P, Crarsbatuss, PA

= e

1love your websta. id yeu guys ssvoue & e of weed back In the dey?"

- LIk o e

o % Rical “Yll e Uniccer. Thatn i*
W 5 seninL, Dutin, TX

Ik k..

ADD TO CART

If you're keeping your options open, you may also like:

/55 FOR N Lo
725 FORaN
f /3 \ s
% / S5
\ ¥ Y et Wevner, Co-Founte
SAVING LIVES. FUELING ADVENTURE.

Including product
reviews and
customer
testimonials offers
“social proof” for
your prospective
customers,
encouraging them
to purchase

Did you see something you liked?

ACCOUNT Hi there,

What can we do?

Thank you for dropping by! My name s Olivia and I'm the Nourishing Skincare Concierge
for our beloved customers at Li Organics. We noticed that you were browsing our site 5o |
just wanted to reach out to let you know that I'm here to answer any questions you might
have about our products or our brand

Let me know! Here's a link back to the site if you're ready to give Li Organics a try.

Very best,
Olivia

Nourlshing Skincare Concierge

LIQUID AMBER
CONCENTRATED SERUM

Price: $75.00

Dynamic blocks, built
into Klaviyo’s email
templates, show the
recipient the most
recent product they
browsed

No longer want 1 receis these emals? Unsubscribe
Li Organics 15 Division Streel NEW YORK_ NY 10022




The post
purchase flow

Post purchase emails are one of
the the most engaging emails in
email marketing, providing an
opportunity for customer
retention and future purchases.

80% of your future revenue will
likely come from just 20% of your
existing customers.

Learn more about post-purchase
emails.

Trigger
When someone Placed Order.

® Wait1day

Conditional Split
n P

Has Placed Order equals 1 over all

time.

YES NO

New Customer Thank You: Email #1

You're what makes us great

o Repeat Customer Thank You: Email #1

Wow, thank you again!

4

Day 1(9:00a)

The first email should
always be sent with a
time delay to ensure
that the customer does
not receive their order
confirmation and thank
you email at the same
time

Klaviyo’s pre-built
Customer Thank You
Flow includes a split
where first time
customers receive a
different message than
a repeat purchaser


https://www.forbes.com/sites/alexlawrence/2012/11/01/five-customer-retention-tips-for-entrepreneurs/?sh=300e6e75e8df
https://www.klaviyo.com/blog/thank-you-emails
https://www.klaviyo.com/blog/thank-you-emails

PRODUCTS

EUROPEAN

ost-purchase email examples ==

It Was So Nice to See You!

gifts neckiaces sarrings rings snop all

thank you Brands with brick
and mortar businesg===p

HAigxandr; can iﬂC| ude a Thanks so much for coming - we look forward to seeing you again soon.
We're the co-founders of OXB Studio and Remember, consistency pays off - book now for your next service:
we wanted to personally say thank

o fo your et purenace fom s post-visit thank you
note

Not only does each purchase go directly
back into the business and the 6 women
that work at OXB; each purchase gives
back. 5% of your purchase was donated
10 one of our Alittle
bit goes a long way, in 2020 we've been
able to donate over 20k. Thank you.

Friends don't let friends miss out.

If you have any feedback or want to say
i, reply to this email. We'd love to hear
from you!

Yours in sweat,

Laura and Maggie

Have a friend in need of a little TLC after these last few months? Refer them to us!

For an added personal

touch, include a note T s T P e )
from the brand
founders

Join the Conversation

Copyright 2020 by EWC Franchise, LLC. All Rights Reserved.
EWC Franchise, LLC dib/a Eurcpsan Wax Center
5830 Granite Parkway, Suite 300, Plano, Texas 75024

No longer want to receive these emails? Unsubscribe or Manage Your Preferences.




The winback
flow

A winback email is a message you
can use to reach out to inactive
subscribers —someone who has
engaged with your company in the
past

It costs 5x more to attract a new
customer than to retain an existing
one

Learn more about winback emails.

TRIGGER
People will enter this flow when they
Placed Order.

FLOW FILTERS (1)
Placed Order zero times since starting
this flow

Trigger
When someone Placed Order.

El FowFiters )

© Wait 75 days

Customer Winback: Email 1

It's been a while...

4 Day 75 (12:00p)

@®© Wait 15 days

Customer Winback: Email 2

We've missed you.

4 Day 90 (9:00a)

This flow targets those who
have purchased from your site,
but have not returned for a
subsequent purchase in 75
days

The time delay can be adjusted
to best reflect your customers’
typical buying cycle

QOur pre-built Winback Flow
includes two email touches

The second email will not be
sent if the recipient ends up
making a purchase after
receiving the first email touch


https://www.invespcro.com/blog/customer-acquisition-retention/
https://www.klaviyo.com/blog/winback-email-campaign-examples

SHE-HADE-HE=

Shop Collections Process Sale

Winback email examples

3

‘

'y

.

LS

A
mAl

SHOP NOW MATTE LIPSTICK LIP GLOSS LIPLINER

- e
BOSS It's been a while... |

Here's what's trending right now.

Pl From time to time, we like to let you know which products are trending. We combined your
interests with what's popular now to create recommendations just for you.

| Show your trending
prOdUCtS, USing a IT'S BEEN A WHILE

product block, to bring
past customers back to
your site

SHOPNOW

Here's what you may have missed:

Highlight customers,
celebrities, or influencers===pp
showcasing your products

Shop Now

‘Nolonger want o receive these emails?
i Palo A

SIZE GUIDE SHIPPING CUSTOMER SERVICE

Welcoming Bella Hadid to girls in SMM. Lucy Williams in her Neha min dress




The
replenishment
flow

If your business sells consumable goods
or consumer packaged goods (CPGs),
you can use a replenishment flow to
remind customers when they are running
out of your product.

Repeat customers spend 3x as much as
first-time customers.

Learn more about replenishment emails.

TRIGGER
People will enter this flow when they
Placed Order.

FLOW FILTERS (1)
Placed Order zero times since starting
this flow

Trigger
When someone Placed Order.

4

E Flow Filters (1)

@® Wait 25 days

Replenishment: Email #1
{{ first_nameltitleldefault:'Hey
friend' J}, running low?

~

Live v

<=

This flow targets those who
have purchased from your site,
similar to the Winback Flow, but
are expected to be running out
of your product and ready for
another purchase

The time delay can be adjusted
to best reflect your customers’
typical buying cycle

Klaviyo’s pre-built
Replenishment Flow allows you
to easily follow-up with
customers with a single email
touch prompting them to
re-purchase your product


https://www.yotpo.com/blog/repeat-customer-statistics/
https://www.klaviyo.com/blog/the-email-automation-all-consumable-goods-brands-need-that-many-dont-yet-use

Replenishment email examples

ILTA

BESTSELLERS FACE up EYE MULTI-USE

RUNNING LOW?

True Skin Serum Foundation is good to the last drop,

but now’s a good time to call for backup anyway. Make |t eaSy for the Customer to g//)
— =

spot the CTA and makg their

way back to your website for

their next purchase Are you pouring
smaller bowls2

Don't settle for smaller bowls just to savor
those sweet spoonfuls. Restock your supply and
ill those bowls to the top!

l ORDER NOW

Small bowls are no fun.
You deserve all the cereal you want.

True Skin Serum Foundation is a light-to-medium coverage
formula that blurs imperfections and minimizes pores for

a complexion that looks refined and refreshed. Dynamlc blOCkS, bU”t |nto

== Klaviyo’s email templates, can
show the recipient the specific

o® product they purchased

Manage Preferences | Unsubsaribe.

Enjoy free shipping on orders of $50 or more.




Smart
sending

Smart Sending allows you to
limit the number of emails or
text messages someone can
receive over a specific period
of time.

This is a good way to prevent
your subscribers from receiving
too many messages at once if
you have many active flows and
campaigns.

Guide to smart sending.

REPLENISHMENT: EMAIL #1

SMART SENDING

Enable Smart Sending to skip over
recipients that have already received an
email from you too recently.

Learn more about Smart Sending

UTM TRACKING
Including UTM Parameters is useful for

tracking clicks in Google Analytics.

Configure

ADDITIONAL FILTERS (0)

Add Additional Filters to this email to further

restrict who will receive it.

There are no additional filters for this email.

Configure

TRIGGER
People will enter this flow when they
Placed Order.

FLOW FILTERS (1)
Placed Order zero times since starting
this flow

Trigger
When someone Placed Order.

4

Ed FowFiters )

@® Wait 25 days

Replenishment: Email #1
{{ first_nameltitleldefault:'Hey
friend' }}, running low?

4 Day 25


https://help.klaviyo.com/hc/en-us/articles/115002779311-Guide-to-Smart-Sending-in-Klaviyo

Email campaigns



YOUR LOGO

The Klaviyo
email template
library

The Klaviyo email template editor T

makes it easy to create beautiful =

emails to send to your customers. 2

If you aren’t sure where to begin, = 4 A4 7T

utilize one of our pre-built email e w i mon g M
templates. S -

You can further customize any
template to fit your needs through
the drag-and-drop functionality of
the editor.

VOUR LOCO




Dynamic
Content

Make your emails more
personalized and increase
engagement by easily
including customer data, like
“first name.”

Any data you collect on your
customers can be inserted into
your email templates, like
points from your rewards
platform, pet’s name, favorite
sport, etc.

Learn more about
personalization.

KLAVIYO WINBACK Save & Return to Templates »

Text Block

TimesN... «

X @@ « 4 | nsetTag - || insertProperty «
Q search L]
Hi We miss you...
L First Name

Engaging inactive customers could b¢ Last Name
business needs to drive sales. Use th Organization
customers on what's happened since| Unique ID
them an incentive to come back.

Hi
L
Engaging inactive customers could be just what your busine:

Use this space to update customers on what’s happens s
them an incentive to come back. B

/) We miss you...
y

s to drive sales.

Hi, Alexandra

Engaging inactive customers could be just what your business needs to drive sales.
Use this space to update customers on what’s happened since they left and give
them an incentive to come back.



https://help.klaviyo.com/hc/en-us/articles/115005084927-Template-Tags-and-Variable-Syntax
https://help.klaviyo.com/hc/en-us/articles/115005084927-Template-Tags-and-Variable-Syntax

Dynamic coupons

SUMMERSVLT.

Now that your swimsuit is on the way, check out some
of the coordinating cover-ups we have too! There is a
cover-up for everyone and every suit. Plus we'll even give

you $10 toward your cover-up* with CODE

Klaviyo can create one-time use coupon
codes for use with certain eCommerce
integrations so that each customer receives
his/her own unique coupon code.

>

Codes can be inserted into any campaign or
flow email.

This feature provides an alternative to
creating a generic coupon code for a given
promotion, which means you don't have to
worry about codes being shared.

<+

FREE SHIPPING OVER $50

KoSs

SHOP ALL PROTEIN BLENDS PANTRY

REBOOT YOUR INTERIOR

WITH KOS

Take 20% off with code:
BALANCE20MGSR77F3

Welcome'!

At KOS, we make a family of amazing tasting plant-based
nutritional products.

From our #1 rated Organic Plant Based Protein, to our
vibrant and refreshing greens...

We make it easy to get the good stuff back into your
body with products that are:



https://help.klaviyo.com/hc/en-us/articles/115005084727-How-to-Use-Coupon-Codes-in-Klaviyo
https://help.klaviyo.com/hc/en-us/articles/115005084727-How-to-Use-Coupon-Codes-in-Klaviyo

Send time optimization

Campaigns > Smart Send Time Reporting

Test Name

Inactive v

Old Smart Send Time Test

Female Audience

:00 pm)

k Out Our New Product [£ on October 17, 2019
Male Audience

TUUGTE; yUU TTave STITeunTeu o STarcSera-Tme campaigns, and have data for 5 campaigns. Based on the recipient
activity from these campaigns, your Smart Send Time is 9 pm.

Why should | use Focus Sends?

Focused Smart Send Time campaigns send evenly to recipients in segments +/- 2 hours of the Smart Send Time (at the
point of scheduling), in the recipient’s local timezone. This allows Klaviyo to continue tracking and adjusting your optimal
send time as more data is captured.

Current Smart Send Time

Create New Test

Options v

Klaviyo's model is different. Instead of
determining your business' send time
through hidden formulas, Klaviyo uses a
robust testing framework to gather data
about your customers to figure out
when they are most likely to open your
emails. For transparency, your results
will always be available to you.

9:00 pm

Recipient local time

Open Rate per Hour

Aggregated open rate by hour, across all your Smart Send Time campaigns. All times are in recipient local timezone

Explore best send times Gathe

enough data

24.54%

Smart Send Time uses your business' data to
find the optimal time for you to email your
customers, maximizing open and click rates as
well as helping you to better understand your
customers

—>

16.54%
12am 1am 2am 3am 4am 5am 6am 7am 8am 9am 10am flam 12pm 1pm 2pm 3pm 4pm 5pm 6pm 7pm 8pm 9 pm 1pm



https://www.klaviyo.com/blog/send-time-optimization

Smart sending for campaigns

Smart Sending Period

Skip recipients that have received an email in the last hour(s)

Smart sending prevents your recipients from receiving too many messages if you have many active ﬂowsE),' and campaigns E),'

() Ignore transactional messages

If selected, a recipient would not be skipped due to smart sending if they just received a transactional email C’I'

ﬁ

Smart Sending allows you to limit the number of
emails or text messages someone can receive Skip recently emaied profes
from you in a given period of time. — S, SunG, st gt i s I ACETRSAGE «©

This is a good way to prevent your subscribers
from receiving too many messages at once if
you have many active flows and campaigns.

You can adjust the Smart Sending timeframe for
your account.


https://help.klaviyo.com/hc/en-us/articles/115002779311-Guide-to-Smart-Sending-in-Klaviyo

Reporting & analytics



QOverview i Recipient Activity % Link Activity @ Advanced Reports @ Watch Live [ View Campaign|

A

8 Opened M Clicked Ml Placed Order

Email analytics

@ 16.9* @ o5
l

PREVIEW TEXT

FROM / REPLY-TO

249 (5] $143,544.90

INCLUDED LISTS AND SEGMENTS !

0.2* A 00*

Easily track the performance of
every email sent from Klaviyo.

EXCLUDED LISTS AND SEGMENTS

x

TOTAL SENT

Sent to 377,978 recipients

Whether it is a campaign or

automated message, you can il C ot

easily understand when your

audience is engaged, how they e [T——————
interact with your message, what e
purchases are made, and more.

Learn more about Klaviyo’s v
@ 32.9% o & 7.0

cooperative attribution model. in ——
coordination with SMS marketing. * 228 @ $17,536.46

x 0.8% A or
(]

1o 4925 (995%) 8 58 1.2%) v boun

3499
¥ & minutes ago



https://www.klaviyo.com/blog/cooperative-multi-channel-attribution
https://www.klaviyo.com/blog/cooperative-multi-channel-attribution
https://www.klaviyo.com/blog/cooperative-multi-channel-attribution

Dashboard

The Performance Dashboard
provides a detailed overview of
how your different
communication channels
perform over time, as well as
suggestions to improve going
forward.

Here, you can analyze business
trends and strategize to grow
your business.

Learn more about the Dashboard

4 Dashboard

4 Campaigns
N Flows
Email Templates

¢ SMS Conversations

ﬁ Lists & Segments
& Profiles

lshil. Analytics

& Integrations
N\ Data Feeds

$ Coupons

= Signup Forms
u Hosted Pages

Preference Pages

Dashboard

Objectives Performance Analytics Lists and Segments

Recover lost sales.
. The average open rate for an Abandoned
Cart email is 63%!

Turn on Abandoned Cart

Select month... v LAST 7 DAYS LAST 30 DAYS

Total Revenue: $259,834,626
$ / Recipient: $35.22

& Flows Only showing flows with a live or manual message.

Series, New

Engage new subscribers.

Awesome! Your Welcome Series flow is live.

LAST 90 DAYS

Activity Feed

v

LAST YEAR TODAY

Revenue from Klaviyo: $169,944,014 (65%)  Flows: $89,671,636 (35%) Campaigns: $80,272,378 (31%)

Email: $169,941,874 (65%)  SMS: $2,140 (0%)  Push: $0 (0%)

Revenue

$85,504,477

‘ Flow
' @ (KEEP]:

Dashboard

& Dashboard

e Objectives  Performance  Analytics  Lists and Segments
ampaigns

A Flows

Segment your customers by engagement
Email Templates

$4167159

Grow your email list.

A Placed Order

Nice work! Your Signup Form is live.

$ / Recipient
$91.50

$2117

Activity Feed

X

There's no easier way to increase your marketing ROl than segmentation whether it's based on behavior, properties, or

engagement with previous campaigns. Use your data to build our recommended engagement tiers.

%85 Lists & Segments

Read help article (2

& Profiles
|l Metrics.
the customer lifecycle.

& Integrations

View Ideas
N\ Data Feeds

$ Coupons

Integrate with Facebook advertising

Get inspiration from the Flow Library x

View our comprehensive Flow Library with a number of prebuilt automations spanning

X

Advertise directly to your Klaviyo contacts on Facebook and instantly sync new Facebook Lead Ad signups to a list in

i Signup Forms Klaviyo.

= Preference Pages
Integrate Facebook  Read help article &2



https://help.klaviyo.com/hc/en-us/articles/115005076707-About-The-Klaviyo-Dashboard#performance2

Benchmarks

Klaviyo benchmarks allow you to
analyze your account data in
relation to industry trends and
companies similar to your own.

By seeing how different aspects
of your account perform, you can
prioritize efforts in areas that
need improvement in order to
use Klaviyo to its maximum
potential.

Learn more about Benchmarks.

Analytics > Benchmarks

Overview Business Performance Campaign Performance

Show: Last Quarter (Q4 2020) -

Best Performing Indicators ©

rter (Q4 2020)

Performance Indicator
Conversion Rate - Campaigns
Open Rate - Campaigns

% of Orders Returned

Conversion Rate - Browse Abandonment Series Flow

Email Revenue Per Recipient - Browse Abandenment Series Flow

Worst Performing Indicators ©
Last Quarter (Q4 2020

Performance Indicator

Bounce Rate - Campaigns

Open Rate - Flows

Open Rate - Welcome Series Flow

Click Through Rate - Welcome Series Flow

Spam Report Rate - Browse Abandonment Senes Flow

> How we chose your peer group

Flow Performance

Benchmark Type
Campaign Performance
Campaign Performance
Business Performance
Flow Performance

Flow Performance

Benchmark Type
Campaign Performance
Flow Performance
Flow Performance
Flow Performance

Flow Performance

Status ©

@ Excellent
@ Excellent
@ Excellent
@ Excellent

@ Excellent

Status ©
A Poor

@ Good
@ Good
& Good

@ Good

Your Value

9.80%

458%

0%

4%

$40.26

Your Value

4.05%

457%

457%

25.3%

0%

Percentile ©

99th

95th

9%th

95th

99th

Percentile ©

st

63rd

66th

68th

68th



https://help.klaviyo.com/hc/en-us/articles/360050110072-Guide-to-Benchmarks-in-Klaviyo

Benchmarks by Industry from Q122

Email marketing SMS marketing
benchmarks by industry benchmarks by industry



https://www.klaviyo.com/marketing-resources/email-benchmarks-by-industry
https://www.klaviyo.com/marketing-resources/email-benchmarks-by-industry
https://www.klaviyo.com/marketing-resources/sms-benchmarks-by-industry
https://www.klaviyo.com/marketing-resources/sms-benchmarks-by-industry

Learn more
about Klaviyo




m|E
00 2 &5

Reviews . Segmentation Ecommerce Demographics Retail POS ...+ Customer Communication History

Value Added Content The customer Shopping History
stack is broken R S

23

Surveys Customer Service

= 0—0h " =
&~ W ooo S
| —

Order Confirmation Loyalty Shipping Events Logistics Browsing History




And current technologies

Complex solutions/legacy technology are
and require extra work

e Difficult and complex to use

e Require months of implementation

e | imited data storage & compute capacity
e Costly to maintain and customise

(I've been a member

for a month)

Members Newsletter

BY RICHARD KING - 30 DEC 2021 - VIEW ONLINE -

Hey {first_name, "there"} ,

What a year it's been for your membership plan!

Point solutions into key
components of your ecosystem

e Limited integrations
e Basic data gathering only
e High latency / no real-time data



It’s time to reimagine
the customer platform.




That’s why we built Klaviyo.



LEVORER:1 unified customer platform

that helps leading brands personalise
communications to their customers at
scale, easily acquire new ones, and use
their own data to drive revenue.



Why leading brands choose Klaviyo

& Unified platform built to unleash growth

@ Fast and accessible to speed execution

1&t Enterprise-grade personalisation that scales

::Cj)} Powerful ecosystem ready to help you



A customer platform built as one unified experience from the ground up

& ©

Email SMS Push Web Social

Experiences

Workflow Builder / Campaign Automation / Condition Logic / Behavioral Logic / Logic Builder

Learning
Recommended Actions / Churn & LTV Prediction / Attribution Modeling / Reporting & Analysis

I D D e
Database

Unified Profiles / Identity Resolution / Data Integrations / Dynamic Segmentation

I

G AR ® H O B OB & B @ @

WITH 230+ DATA SOURCES

H[EY
0o

0—=0
000
558]]



That completes the
direct-to-consumer tech stack

Ecommerce Infrastructure

Payments
Order and Inventory Management

Fulfillment

A\ shopifyplis [ Magento P PayPal

salesforce
:eCOMMERCE . adgnn

commerce cloud

+  dozens of other platforms

Customer Infrastructure

Customer Data Management
Marketing and Messaging
Customer Experience Automation
Attribution and Optimisation
Data Science and Predictive Analytics

Reporting and Insights

klaviyo™



Deeply fast & powerful...

Segments > Create a segment

Select a condition

What someone has done (or not done)
If someone is or is not within the EU (GDPR)
Someone’s proximity to a location

Predictive analytics about someone

Segments > SMS only engagers

What someone has done (or not done)

Clicked SMS at least once inthe last

AND

What someone has done (or not done)

Opened email zero times in the last

< @ ol @

Valuable from day one

Fast to set-up, implement, and make money—you don’t need
to wait months / years to implement

Scaleable flows that feel 1:1 for customers
Trigger personalised flows based on dates, events, list membership
or segments from any user action and automate in real-time

Learn & get smarter quickly
Automated A/B testing, reporting, revenue attribution and more let
you move fast and double down on what’s most successful

High-performance & versatile APIs

Open API’s that are ‘integration friendly’ ensure you can easily sync
your customer data with Klaviyo without any of the hassle



...but easily accessible

54 new arrivals

Power + ease of use in one
The only platform built from the ground up to ingest millions of
transactional data in minutes with a marketer-friendly Ul

Segmentation made easy
Klaviyo’s segment-builder makes it easy for marketers to create
highly targeted segments

Accelerate execution with dynamic templates

Choose from dozens of pre-built and fully customisable
ecommerce templates and flows —want to customise further? Add
your own custom code

Streamline your setup
Working across brands or geos? Save time by easily copying flows
and templates across sub-accounts



klaviyo™

/

Get started with Klaviyo’s unified customer platform today:

Start a free trial

Schedule a personalized demo



https://www.klaviyo.com/
https://www.klaviyo.com/?modal=demo

